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DLF raises sales
guidanceto 6k cr

LF Ltd, the largest real estate firm in the

country, hasraised its residential sales

guidance from 34,000 crore to X6,000-
36,500 crore in 2021-22, a senior executive said.

The developer has already achieved 34,544

crore of sales between April and December
2021, on the back of high demand for its
properties. It expects to clock sales 0fX2,000-
32,500 crore in the ongoing January-March
quarter, the third wave of the pandemic
notwithstanding, that will push its annual sales
up to 6500 crore.
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» OLF eyes Re £7,000 cr sales revenue from 25 mn =q ft new projects in meadium term

News Flash: |India April-January fiscal deficit at 58 9% of revised estimate.

DLF eyes Rs 47,000 cr sales revenue from 35 mn sq
ft new projects in medium term

ETI Last Updated: Felk OF, 2022, 03:40 PM 15T
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Synopsis
DLF has revised upwards its sales revenue potential by 17 per cent to Rs 47,000 crore

from 35 million square feet of planned new launches of housing and commercial nnllBlE Yﬂ“n I"HESTM[M I"
projects in the medium term. In an analyst presentation, DLF mentioned that it has

planned the launch of 35 million square feet project in the medium term. Bn “n"ms** EXPAND
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INDEPENDENT FLOOR SUCCESS STORY

INR 2256 Cr.

Worth Independent Floors sold by
DLF last year

941 Units

of Independent floors sold
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INDEPENDENT FLOORS
WITH ROOF RIGHTS SEE
UPTICK IN DEMAND IN
URUGRAM.
RAVI KUMAR DIWAKER
E

1
WRITES

se independent
I ith roof rights
are selling like hot

in Gurugram market.

- developers, these top
floors are much in demand,
as they come with roof
rights and some builders are
also offering developed
spaced on the ti ce like
small gardens and sitting
spaces, which make these
properties

tion, highrise dev
has become commol
acr many met:
including the Dell

emerged in Gurugram real
estate market.
Many new and prominent
eloj ntering this
development mar-
ket and offering units with
amenities like highrise real
estate projects. These proj-
ects offer ultramodern
amenities with only four
floors with dedicated car
gated com

look for such properties
where they get these open
and additional space.
1t also adds a feel-good fac
tor in buyer's lifestyle, as he
can spend qual
terrace. Firms like DLE
Signature  Global, and
Trehan Group are making
the most out of this trend.
Pradeep Aggarwal,
founder and chai

P,

inrecent

Signature

Global City 37 D and 81 are

selling like hot cakes as
those are with roof rights
and we are also creating ter-
race garden for buyers; our
premium low-rise independ-
ent floors get very good
response too. Some key

ntages of our top floors

300 crore in Gurugram and
has plans to launch more

such pro; demand for
premium residential proper-
ties is witnessing an
uptrend  especially in
Gurugram market.

Trehan Group, one of the
leading developers from
Rajasthan, has announced a
foray into Gurugram real
estate ma with the
launch of 320 high-end luxu-
ry independent floo: iced
in the range of Rs
toRs 4 crore.

The group will invest
about Rs 250 crore to develop
these 320 independent floors

7 crore
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at multiple locations in the
heart of millennium city
Gurugram. The independ-
will be built on
f 217 sq. yards to

Trehan Group, sa
nge in the home buy-
preference, especially
the Covid home

artments in

E s. Simple rea
son is that common areas
and amenities like lifts,
parking, e shared by
fewer people, say 34 fami-
lies, than 100 plus famil
a highrise building."

"To avoi nplications, a
buyer must check with the
builder to whom rooftop
rights belong or if he can

the roof for his own

Magicbricks Bureau)

Source: Times Property

DLF’s new sales
booking exhibits a
strong performance

he residential business

continues to tread on its growth

trajectory with healthy traction
and strong demand momentum
across segments and geographies.
New sales bookings of DLF exhibited
a strong performance during the
quarter and stood at Rs 1,512 crore,
reflecting a Y-o-Y growth of 77%.

The super luxury segment

exhibited outperformance with ‘The
Camellias’ clocking record new sales
of Rs 1,037 crore in the quarter. This
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demonstrates the quality of demand
for best-in-class offerings backed by a
strong and credible brand. Demand for
its new products of independent floors
across Gurugram market continues

to witness healthy absorption.

The monetisation of its completed
inventory across markets continues to
gain traction.

We are encouraged with these
improving demand trends in the
residential markets and expect these
trends to remain for the long run.
Given this positive outlook supported
by improved fundamental drivers,
the realty major continues with its
endeavour of bringing new offerings
across segments and geographies.
With increasing volumes and well
calibrated price hikes, it expects further
margin expansion for its projects.

Its focused actions on collections
along with prudent capital allocation
has led to significant cash generation
of Rs 759 crore during the quarter.
Consequently, our net debt stood at
Rs 3,985 crore. Credit rating of the
company was upgraded to CRISIL
AA-/Stable.

Ashok Kumar Tyagi, whole time
director & CEO, DLF Limited said,

“We are encouraged by the rising
housing sales and improving consumer
sentiments across segments and
remain committed to bringing new
offerings to the market. We believe our
quality offerings across our completed
inventory, growing new product
pipeline coupled with a fortified
balance sheet has placed the company
in a unique position to scale up and
leverage this growth cycle”

Source: Outlook
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Source: Outlook

¢
Demand for

Premium
Residential
Properties is
witnessing an
Uptrend 29

4
DLF exhibited

Strong
performance;
YoY growth at
77% 7’

¢ DLF’s New

Sales booking
exhibits a
Strong
Performance -
Outlook 7’
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REDEFINING LUXURY IN THE

INDEPENDENT FLOOR
CATEGORY
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NOW PRESENTING

URBAN LIVING
PAR EXCELLENCE
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INTRODUCING

Smiperial (Residences

DLF CITY PHASE |, Il & I, GURUGRAM
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Proximity to the best healthcare infrastructure .
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Brilhant living with
smart features™™*
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DLF Club 3 - 5 year membershlp
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STANDARD PAYMENT PLAN DLF:i

INSTALMENT DESCRIPTION % DUE OF UNIT PRICE

1 Amount on application 10 lacs

2 Booking Amount- Within 30 10% (less Amount paid with
days of Application Application i.e., 10 lacs)

3 Within 90 days of Application 15%

4 Upon completion of structure 25%

) On application of OC 25%

6 On receipt of OC 15%

7/ On offer of possession 10%
TOTAL 100%

NOTE: a. Stamp duty and registration charges as applicable will be extra | b. Down Payment Rebate at 8% shall be applicable on Unit Price | ¢. GST as applicable
will be extra on each instalment | d. Holding Charges at the rate Rs. 25/- per sq. ft. per month (if applicable) | e. Interest Free Maintenance Security Deposit of Rs. 2
lacs to be paid upon offer of possession.
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\
4 bedroom residence 3.49 - 3.65 Cr

Plot Size: 270 sqg yards

4 bedroom residence 3.75 -4.45 Cr

Plot Size: 316 - 350 sg vards

4 bedroom residence 540 - 6.10 Cr

Plot Size: 450 - 525 sqg vards

Note: Stamp and Registration charges applicable are extra. | GST extra as applicable. | IFMS extra as applicable.




PLEASE NOTE THAT

LAUNCH PRICES ARE VALID
ONLY TILL ALLOTMENT

Note: Stamp and Registration charges applicable are extra. | GST extra as applicable. | IFMS extra as applicable.

DLF
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225 SQM (TYPICAL FLOOR PLAN)

BALCONY

PLANS NOT TO SCALE.

DISCLAIMER - PLAN CAN BE MIRRORED AS PER SPECIFIC LOCATION

- IMAGES ARE FOR ILLUSTRATIVE AND INDICATIVE PURPOSES ONLY.

- FURNITURE LAYOUT AND FURNISHINGS ARE FOR ILLUSTRATIVE AND INDICATIVE PURPOSES ONLY.

TOILET-2
2450 x 1550

Toner-4 ||

2450 x 1550

BEDROOM- 2
35103250

KITCHEN

3500 x 2450

BEDROOM- 4
3800 x 3320

LIVING ROOM
6000x 3780

TOILET-3
1550 x 2375 )

BALCONY

W - 2B/6
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225 SQM (STILT FLOOR PLAN)
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- FURNITURE LAYOUT AND FURNISHINGS ARE FOR ILLUSTRATIVE AND INDICATIVE PURPOSES ONLY.

DISCLAIMER - PLAN CAN BE MIRRORED AS PER SPECIFIC LOCATION.
- IMAGES ARE FOR ILLUSTRATIVE AND INDICATIVE PURPOSES ONLY.

PLANS NOT TO SCALE.




225 SQM (BASEMENT FLOOR P

LAN)

CUTOUT ABOVE FOR VENTILATION

] STAFF ROOM - 1
(FIRST FLOOR)
2550 x 3930

STAFF ROOM-2
(SECOND FLOOR)
2300 x 3930

STORE -1
(FIRST FLOOR)

[r— — — — — — — — — — — —. —

PLANS NOT TO SCALE.

DISCLAIMER - PLAN CAN BE MIRRORED AS PER SPECIFIC LOCATION

- IMAGES ARE FOR ILLUSTRATIVE AND INDICATIVE PURPOSES ONLY.

- FURNITURE LAYOUT AND FURNISHINGS ARE FOR ILLUSTRATIVE AND INDICATIVE PURPOSES ONLY.

STORE -2
(SECOND FLOOR)

STAFF ROOM - 3
(THIRD FLOOR)
2300 x 3930

STAFF ROOM - 4
(FOURTH FLOOR)
2310x 3930

STORE-3
(THIRD FLOOR)

STORE -4
(FOURTH FLOOR)

W - 2B/6




225 SQM (TERRACE FLOOR PLAN)

TERRACE

PLANS NOT TO SCALE.

DISCLAIMER - PLAN CAN BE MIRRORED AS PER SPECIFIC LOCATION

- IMAGES ARE FOR ILLUSTRATIVE AND INDICATIVE PURPOSES ONLY.

- FURNITURE LAYOUT AND FURNISHINGS ARE FOR ILLUSTRATIVE AND INDICATIVE PURPOSES ONLY.

W - 4/1
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